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®

B2B buyers increasingly rely on trusted peer 
insights. HG Insights Voice of the Customer solution 
enables marketers to collect, structure, and activate 
verified customer feedback that strengthens brand 
differentiation, builds buyer confidence, and minimizes 
friction in competitive decision-making.

TrustRadius, integrated within HG Insights, generates 
detailed reviews, organizes customer proof points, and 
deploys them across marketing and sales channels. 
Assets include long-form reviews, curated quotes, 
awards, and buyer intent data. These resources 
enhance brand discoverability, improve conversion 
rates, accelerate deal cycles, and deliver actionable 
insights for product, marketing, and revenue teams.

Overview

Collect, structure, and activate authentic customer reviews to 
improve credibility, strengthen marketing and sales effectiveness, 

and help brands influence buyers

Solves For:

• Lack of credible third-party proof points to validate 
product value.

• Difficulty establishing trust and credibility with 
skeptical buyers.

• Challenges converting late-stage prospects seeking 
peer endorsements.

• Limited visibility into customer sentiment, strengths, 
and differentiation.

KPIs

• Higher  conversion rates through credible, verified 
customer feedback.

• Faster deal cycles driven by high-fidelity proof points 
and intent signals.

• Greater pipeline growth and traffic from expanded 
review presence. 

• Higher brand discoverability and differentiation in 
competitive categories.

Marketers and sales teams struggle to discover credible 
validation that influences buyer decisions, especially in 
crowded markets where corporate messaging lacks impact. 
They need trusted customer insight for evaluation and to 
reinforce brand strength.  With HG Insights, you can: 

• Provide verified customer language that strengthens 
campaigns and sales materials.

• Improve ability to influence prospects with 
peer-generated insights.

• Enhance brand reputation through transparent, in-depth 
reviews and awards.

• Surface buyer intent signals that identify opportunity and 
risk within accounts.

Impact

SOLUTION BRIEF



Core CapabilitiesPredictive Account Targeting, Prioritization, Scoring: 
How It Works 

• Launch review generation campaigns 
triggered by lifecycle events or NPS scores.

• Embed review asks into workflows and 
products.

Step 1: Collect Authentic Reviews

• Use Customer Reviews to 
Improve Product strategy 
and GTM execution.

• Identify top-mentioned 
strengths, gaps, and 
competitive differentiators.

• Visualize sentiment trends 
over time to inform product 
and marketing strategies.

Step 2: Analyze and Categorize Feedback

• Embed review snippets 
into ads, landing 
pages, and sales 
decks.

• Incorporate  verified 
customer language 
directly into sales and 
ABM campaigns.

Step 3: Activate Reviews Across Channels

• Track engagement lift, influenced pipeline, and change in conversion rates.

• Continuously refine programs using integrated analytics and buyer intent signals.

Step 4: Tie Customer Voice to GTM Impact
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HG Insights Revenue Growth Intelligence
HG Insights delivers AI-powered Revenue Growth 
Intelligence (RGI) solutions that modernize GTM 
strategy and activation, enabling teams to efficiently 
prioritize, engage, and capture the most promising 
opportunities. Our Platform’s AI analytics and agents 
turn deep, AI-driven market, account, technology, 
spend, and buyer-intent data, and first-party data, into 
actionable insights and automated workflows that 
drive pipeline velocity, conversion and predictability. 
Our intent-based leads and voice-of-the-customer 
verified content increase demand and strengthen 
brand trust. That’s why 95% of Fortune 1000 B2B tech 
companies and all major hyperscalers rely on HG 
Insights to grow revenue, improve retention, and boost 
efficiency.retention, and boost efficiency.

 Explore how HG Insights can help 
you win with Voice of the Customer - 

schedule a custom demo
®
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In-Depth, Verified Customer Reviews
Reviews average over 400 words and 
provide  detailed insights that highlight 
product strengths, real-world use cases, 
and key differentiators, supporting both  
marketing and sales initiatives.

Custom Review Questionnaires
Vendors can customize  review prompts 
to gather  insights about specific 
features and use cases, shaping 
their differentiation narrative through 
authentic user voices.

TrustQuotes Library & QuoteFinder
The platform stores, tags, and organizes 
review snippets for quick reuse, enabling 
teams to easily insert relevant proof 
points into campaigns, sales decks, and 
marketing collateral.

Customer-Driven Awards
Awards based solely on verified user 
feedback provide third-party validation 
that increases visibility on high-traffic 
pages and strengthens brand credibility.

Intent Data & Performance Analytics
Embedded buyer intent signals and 
integrated analytics allow  teams identify 
account opportunities or risks, track 
program performance, and optimize 
activation of customer voice across GTM 
motions.


